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Agenda 

•  Introduction to GREENGUARD Certification 
•  Certification Process 
•  Recognition of GREENGUARD Standards 
•  GREENGUARD and LEEDS Synergy 
•  Advantages to Technology Desking (Td) 
•  Discussion 
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Understanding of Td’s Needs 

•  Increase sales and market share by offering 
“green” products to its customers 

•  Send a message to customers that Technology 
Desking is a “green” company and a good 
corporate citizen. 

We believe that GREENGUARD is the best choice 
for Technology Desking to accomplish these 
objectives. 



4 

Introduction to GREENGUARD 

•  Industry independent, third-party certification program 

•  Certifying products since 2001  

•  Globally recognized leader in indoor air quality 

•  Certifies products for low non-toxic emissions 

•  More than 200 participating manufacturers 

•  More than 200,000 products certified 

•  Referenced standard in LEED-CI and LEED-NC for 
Schools (draft); CHPS; GSA; GGHC; SBIC; NAHB; 
states of MA and WA, City of NY; and more 
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Indoor Air Quality is Important 

Indoor Air is typically defined as mechanically controlled air flow in enclosed spaces. 
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Indoor Air Pollution & Health Consequences 

Diseases and conditions related to poor 
indoor air quality. 
• Asthma and allergies 
• Respiratory disease 
• Irritation 
• Reproductive / developmental defects 
• Cancer 
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Mission of GREENGUARD 

“To Improve Public Health and Quality of Life through  
Programs that Improve Indoor Air” 
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Why Third-Party Certification Matters 

•  Indoor air issues are exceedingly complex, 
more than most people can easily grasp 

•  66% of consumers believe that poor indoor 
air quality impacts their health* 

•  Much of the consuming public do not trust 
manufacturers’ claims, particularly relative to 
the environment – Greenwashing 

•  These trends are increasing and will                                 
not go away 

* Data from Harris Interactive Research, Dec 2008 
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Advantages of GREENGUARD Certification 

•  Third-party validated product 

•  Reduction in product/occupant 
complaints 

•  Demonstration of social 
responsibility 

•  Product differentiation 

•  Environmental marketing 
advantages: list program, bid 
specifications, sole sourcing and 
others 
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The GREENGUARD Certification Process 

Certification 
Awarded 

• GREENGUARD 
Certification awarded 

• Products listed in the 
online product guide 
as GREENGUARD 
Certified 

Certification 
 Testing 

• Representative 
product tested in 
each category for 
Certification Test 

• Results reported to 
manufacturer &  
mfr. applies for 
GREENGUARD 
Certification 

Ongoing 
maintenance 

• Re-certification  
Annually 

• Quarterly 
confirmation tests 

Review of 
Mfg Processes 

•  I.D. materials  & 
processes which 
contribute to chemical 
emissions 

• Components tested to 
determine Certification 
categories 
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GREENGUARD Certification 

Voluntary Certification Program: 
1.  Manufacturer Contacts GREENGUARD 
2.  Product Profiling and Testing 
3.  Certification Test 
4.  Quarterly Monitoring and Annual Re-testing 

Certification Provides: 
1.  Assurance that products are low emitting 
2.  Verification of due diligence 
3.  Identification of products as safe for IAQ 
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Achieving GREENGUARD Certification 

•  Extensive review of material, 
manufacturing processes and 
manufacturing locations 

•  Products are tested for over 10,000 
potential chemicals 

•  Testing in state of the art stainless steel 
environmental chambers, following 
global ISO standards  

•  Products are certified to 
GREENGUARD Standards, based on 
comprehensive emission criteria from 
the EPA, Germany’s Blue Angel 
Program, State of California and 
reputable public health expert agencies  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GREENGUARD Certified Products Endorsed and Accepted by 
Key Organizations and Key Green Programs 

•  LEED 
•  GGHC 
•  NAHB 
•  CHPS 
•  City of San Francisco 
•  City of Boston 
•  City of Santa Monica 
•  City of Austin 
•  City of Santa Cruz 
•  City of New York 

•  National Institute of 
Building Sciences 

•  State of Washington  
Sustainable Schools 

•  Target Corporation 
•  EPA 
•  Built Green 
•  NSA 
•  Northern CA Green Home Guide 
•  Environmental Choice Canada 

•  King County, (Seattle) WA 
•  San Mateo County, CA 
•  Turner Broadcasting 
•  Bank of America 
•  GSA 
•  Pentagon 
•  United Nations 
•  NIBS 
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GREENGUARD and LEEDS Synergy 
•  LEEDS certifies buildings 

–  Efficiency 
–  External Impact on Environment 
–  Indoor Air Quality of Building 

•  Inclusion of GREENGUARD certified products in 
a building allows the building to become LEEDS 
certified 

•  GREENGUARD products provide points for 
LEEDS certification 

•  GREENGUARD developed the standard for IAQ 
used in the LEEDS program. 
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LEED Building Certification 

•  U.S. Green Building Council’s 
(USGBC) brand for “green” buildings 
(not products) 

•  Standards and references to rate 
green building strategies 

•  6000 registered buildings; 27,000 
accredited professionals; 600 certified 
buildings 

•  Different programs – focus on LEED 
requirements & not a specific point 

•  Wood, VOC emissions, recycling 
JohnsonDiversey Global Headquarters 

LEED-EB Certified 
Sturtevant, Wisconsin  
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•  EQ 4.5 
–  Use GREENGUARD Certified Systems Furniture and 

Seating in the renovation of a space will earn the project 
one point. 

LEED Building Certification 
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GREENGUARD Supports Consumer Demand for 
Green Products 

•  Harris Interactive research survey shows 69% of 
consumers prefer to buy IAQ Certified products 

•  Continued growth in certified manufacturers with a 52% 
increase from 2007 to 2008 

•  Based on the trends IAQ certification will become even 
more important to builders, companies and consumers. 

•  GEI provides an online resource tool for consumers to 
identify certified products. 
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•  Work with manufacturer to build their 
environmental message 

•  Establish credibility in their “green” 
message through third-party certification 

•  Drive product differentiation 
•  Create awareness at Retail through 

product placement & promotion 

Leveraging the GREENGUARD Certification 
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GREENGUARD Mark in Advertising 

Sherwin Williams 

Owens Corning 

Benjamin Moore 
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GREENGUARD on the Web 

Georgia Pacific  

Hunter Douglas 

Fresh Aire 

Q Collection Junior 

Naturepedic 
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•  200 Manufacturers 

•  45 Industries 

•  200,000+ Products 

3Form 
AIS Tayco  
Allseating  
Amorim Revestimentos, S.A.  
Arch Wood Protection 
Artopex Wilkhahn 
Bernhardt Design  
BonaKemi  
Chairworks Manufacturing Group  
Composites USA 
Descor 
Eastman Chemical 
Edelman Leather 
Ergocentric Seating Systems  
Faus Group (DuPont)  
First Office Division of OFS Brands  
Fixtures Furniture  
Florida Tile  
Freudenberg NW  
Garrett Leather Corp. 
Geiger International  
Global Contract  
Global Total Office  
HÅG


Hamilton Sorter Div. of Workstream  
Harter Industrial Insulation Group, LLC 
Haworth Asia Pacific  
HBF 
Herman Miller  
Huber Wood 
Humanscale 
IDEON  
Indiana Furniture  
Inscape Alcan  
izzydesign  
Jami Richwood Industries 
Johns Manville 
Keilhauer 
Knoll, Inc  
KnollTextiles 
Krug, Inc.  
LANARK Wallcovering 
Laticrete  
LBI Boyd 
Loewenstein  
Logiflex  
Lonseal Okamura  
Luxe Surfaces 

M.L. Campbell 
M/W International

Marvel Group 
Mayline Group  
micronAir (Car cabin)  
Neutral Posture  
NGI Designer Glass 
Nienkamper Furniture and Accessories, Inc. 
Northern Elastomeric, Inc. 
ProFlex 
Raynor Group/ Eurotech Seating  
RJF International 
Sittris Wolf Gordon 
Spinneybeck 
Springs  
Staples Contract and Commercial, Inc. 
USM Modular Furniture  
Viledon (HVAC)  
W.F. Taylor  
Wilsonart Adhesives  
Wilsonart Flooring  
Window Fashions 
Workplace Furnishings 
Zoom Seating  

Transforming Markets… 
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GREENGUARD In The News  

How Green is Your Gift List?  
- December 2008 

Painting Without That Smell  
- June 2008 

More than 600+ mentions in various publications in 2008 

Sample of key consumer articles 

Veranda Magazine 



23 

Children’s Health Campaign 

•  IAQ and Children 
•  Value of non-toxic products 
•  Media Kits     
•  Continued placement by a     
  variety of magazines, blogs  
  and online publications 

www. Metroplexbaby.com 
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Email Newsletter  to 30,000+  
Architects, Designers, Specifiers and Consumers 

Stakeholders & Consumers 
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Free Online Product Guide  
to Locate Low-Emitting Products 
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Sales Support for Td 

• Sales Training available for your team 

• GREENGUARD Market Outreach Support staff 
available for consultation, strategic partnering/joint 
presentations, and new CEU development. 
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Educational Support for Td 

GREENGUARD offers AIA, IDCEC,CSI, USGBC accredited courses to 
architects, designers and building professionals: 
  - Healthy Indoor Air Quality by Design 

 -Clearing the Air on IAQ 

 -Building Blocks for Healthy Indoor Air 

 -Design to Prevent the Damaging Effects of Mold 

 -Indoor Air Quality and Healing Environments 

Courses can be sponsored by manufacturers to gain access to 
competitive firms through education 

In 2008 – 6,537 total CEU attendees.  41% were architects   
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Discussion 


